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a fashionable given name
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understanding diffusion of fashion work flow

given names are ideal
1. collecting birth dates of all children with a fashionable name
* no external influences (no advertisement)

* all namings are documented 2. developing a model of diffusion of fashionable names
(on the basis of the previous data)

3. studying the emergence of Zipf’s law in fashionable names
(predicted on the basis of the previous model)
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a model of diffusion of new names

requires:

1. year of the innovation
2. imitation probability (imitation speed)

3. number of social networks
for propagation
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future popularity is built in

(3) steps through social networks
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Zipf’s law for 24,937 new names
with a total of 1,8 million name bearers

Zipf’s law from time zero
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